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INTRODUCTION

DREAM ESCAPE MAGAZINE
Our quarterly magazine, offers the ultimate in exclusive and inspirational 

customised travel experiences, to England, Scotland, Ireland and Wales. With 

seasonally themed content and support from our preferred partners, we aim to 

showcase the very best destinations, accommodation and cultural events, Dream 

Escape has to offer.

DISTRIBUTION  &  READERSHIP
Following a successful digital launch on subscription platforms, Dream Escape 

Magazine is generating digital reads of over 15,000+ per issue. It is available on 

American Airlines, Virgin Atlantic, Readly, Press Reader, and Issuu subscription 

platforms. It can also be found in 30 airport lounges across the US (Virgin Atlantic, 

American Airlines Red Carpet Rooms, Emirates and Delta), and in luxury hotels 

across the world. and as an advertising partner, you will also have the option to 

include a supply of magazines in your own property.

With an impressive global contact list, including our 16,000+  database of travel 

advisors, key  travel consortia,  tourist  boards, travel  writers  and  high net-worth 

individuals, Dream Escape certainly offers unrivalled opportunities to businesses 

looking to engage with, and inspire, the North American & International travel 

industry. Dream Escape Magazine is on-sale in selected Barnes & Noble 

Bookstores throughout the US.
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ONLINE AND MOBILE OPTIMISED
Magazine content is optimised online and distributed through our website, e-

newsletters and social media channels bringing the Dream Escape Magazine to 

life. Our monthly e-mailer open rates are above the industry average at 21.6% 

and our stories are proving very popular and are regularly picked up and shared 

by leading digital publishing platform ISSUU, exposing our content to another 

potential 80+million reader

“Be inspired by the new Dream Escape Magazine, check 

out this story…” ISSUU 

“Dream Escape Magazine is incredibly relevant and 

beautiful all at the same time” Susannah Lurie, 

Dorchester Collection 

“such a gorgeous magazine, our clients love it. Amazing!” 

Beth Flowers, Brownell Travel
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MAGAZINE FEATURES
Each quarterly issue is brimming with on-trend travel content, to include seasonal 

events, travel news, unique destinations and unforgettable experiences.

TRAVEL NEWS
Stay up-to-date with ‘What’s New’ and exciting within the UK & Ireland’s luxury 

hotel and hospitality sector with our regular ‘Hotels Bulletin’ spread.   

DESTINATION FEATURES
From an idyllic private island, to acres of woodland countryside, mountain ranges 

and the longest defined coastal touring route in the world - each issue includes a 

plethora of inspiring destinations. 

EXCLUSIVE ACCOMMODATION
Features include interviews with custodians of historic exclusive use properties, 

remote private lodges to unique castle hotels and luxury retreats.

INTERVIEWS
From Head Chefs with world-renowned Michelin-star restaurants, to Royal 

Warrant holding British craftsman, and our brand new podcast series, we are spoilt 

for choice with Dream Escape connections, and people to talk with.
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Sir Rocco 
Giovanni Forte

Holly chats to Sir Rocco Forte, Chairman of the 
prestigious Rocco Forte Collection of luxury hotels, 
to include the iconic Balmoral Hotel in Edinburgh 

and Brown’s Hotel in Mayfair, London.

THE ROCCO FORTE COLLECTION of hotels was founded in 1996 
and is made up of iconic landmark properties that are all situated in 

exceptional locations. A lot of thought goes into the essence of each of 
the hotels, which are interestingly designed by Sir Rocco’s sister, Olga. 

Each property will work with local artists and designers to incorporate 
key events or special residents, and it is this sense of place, that is so important to 

the brand and the most important pillar of their ethos. The Forte team are masters 
at creating wonderful experiences and making their properties stand out from the 
crowd and ultimately deliver the most authentic stays for every guest. A veteran of 

the hospitality industry, Sir Rocco’s philosophy is certainly customer orientated and 
all staff are given a sense of belonging and being part of something very special.

Holly: So, Sir Rocco, you have an incredible and evolving collection of luxurious 
five-star hotels and resorts, ranging throughout Europe and beyond. I know they're 
all landmarks in exceptional locations and are truly exquisite, but I'd love to talk 
to you more about your magnificent and iconic Balmoral Hotel in Edinburgh and 
Brown's Hotel, London. I know the Balmoral Hotel was where it all began. Could you 
tell us a little bit more as to how this all came about? → 

From the Dream Escape Podcast Series:

22    dreamescape.co.uk  dreamescape.co.uk    23  

Surprisingly however, owning an island in Scotland 
was not on Vanessa’s wish list originally. Pregnant with 
her fourth child, she recalls feeling somewhat sullen 
about her former husband’s idea of taking a boat over 
there (just to take a look) while on the way to visiting 
friends on Mull.

“He was really the driver behind it. The romance, 
ruggedness and manliness of owning an island 
appealed to him, I was quite reluctant to be honest”. 

However, all that changed the minute Vanessa saw 
it for the first time. “It was the most extraordinary still 
day - one of those magic West Coast days, really clear 
and silent. I saw it from across the water and the only 

noise was an oystercatcher peeping across the water. 
Then when we landed on the island and the kids just 
ran around, and oh, it’s just wonderful to watch. All 
resistance fell in that moment”. 

They bought the island in 1995, the day before her 
youngest son Ivo was born - Vanessa’s heart was won 
over. 

LUXURIOUS SIMPLICITY
With a choice of eight self-catering holiday cottages 
and a 12 bedroom country home, Vanessa shares 
Eilean Shona as a private island getaway for holiday 
guests. “It’s a retreat for individuals, couples and 
families who want to detach and detox from the 
modern world, a car-free wilderness heaven.” explains 
Vanessa. 

You can either rent the whole island, just the 
main house (charming - sleeps 20), or one of the five 
individual cottages. 

Dorlin Pier is just over an hour’s drive from Fort 
William. From there it’s a 15 minute boat journey 
across crystal clear waters to arrive at the island's 
pontoon), and this is really where the Eilean Shona 
adventure begins. 

Once on the island it is surprisingly easy to fill 
your time, either taking part in workshops and island 
activities, or finding your own adventures.

“The island itself is actually quite big, it’s not just 
a little sort of rocky outcrop” Vanessa describes. 
“It’s about three miles long by about a mile wide. It’s 
got mountains. It’s got a beautiful sandy beach. It’s 
got woodlands, it’s got craggy shores. It’s quite well 
protected on one side and it’s got the Atlantic on the 

Pictured left: The view from, Shoe Bay, Eile-
an Shona’s own secluded beach, with its silver 
sand lapped by an aquamarine sea - South 
Shore is the islands closest cottage to it. 

Pictured above then 
clockwise: Views from 

Shoe Bay; Vanessa’s 
favourite tree; The Bothy, 

conveniently situated just a 
few hundred yards from 

the island pontoon; 
Kitchen interiors of The 

Old Schoolhouse; 
and the whitewashed 

crofters’ White Cottage.

other, so every cove you go into has a different 
sort of little microclimate and also its own flora 
and fauna. We’ve also got what we call the village 
hall where we have parties”. 

This is Eilean Shona’s social hub - complete 
with wi-fi, table tennis, wildlife reference books 
and board games. “Something I have grown to 
appreciate more and more is the weather and just 
being outdoors. The tides and the wind direction 
sort of dictates your day. You connect with it. And 
there’s something immensely rewarding in that, 
when you’re just sitting outside, painting, cooking 
a bowl of mussels over a campfire, or just hanging 
out with with your friends and family - that’s just 
something I wouldn’t do quite in the same way 
anywhere else in the world! →

“It’s not just a little sort 
of rocky outcrop... It’s got 
mountains. It’s got a beautiful 
sandy beach. It’s got woodlands, 
it’s got craggy shores.”
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Refinding 
           Neverland

Holly chats to Vanessa Branson 
about all the wonderful experiences 
to be had on her exclusive Scottish 

island, Eilean Shona

VANESSA BRANSON IS A TALENTED art curator 
and entrepreneur, with a flair for beautiful properties 

and an ability to turn them into unique retreats. 
As part of the Dream Escape Podcast Series Holly 

had the pleasure of speaking to Vanessa about 
one of her more wild adventures; Eilean Shona, a Scottish island 

paradise, where days are filled with wild swimming, reading, hiking, 
picnicking, kayaking and nature watching as well as cooking and 

drinking with friends around the campfire. 
This very special private island can be found nestled in a tranquil 

loch on the dramatic west coast of Scotland - an exclusive Scottish 
haven described as a back-to-nature Neverland. “There certainly is 

a feeling of true fantasy here”, explains Vanessa, sister to Sir Richard, 
who, together with other celeb friends, including English actress 

Kate Winslet, who describes the island as “Heaven on Earth”,  shares 
a soft spot for this idyllic playground. Originally the site of an 18th-

century hunting lodge, the island has an illustrious history - the 
author J.M. Barrie spent summers here in the 1920s and it is where 

he wrote the screenplay for the film adaptation of  Peter Pan. → 

From the Dream Escape Podcast Series:
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RATE CARD PRICES

PUBLISHING DATES

AUTUMN/WINTER 2023 SPRING 2024 SUMMER 2024 AUTUMN/WINTER 2024

PUBLISHED 1 OCT
OCT/NOV/DEC/JAN/FEB

PUBLISHED 1 MAR
MAR/APR/MAY

PUBLISHED 1 JUNE 
JUN/JUL/AUG

PUBLISHED 1 OCT
OCT/NOV/DEC/JAN/FEB

Artwork deadline: 
05 SEPTEMBER 2023

Artwork deadline: 
05 FEBRUARY 2024

Artwork deadline: 
06 MAY 2024 

Artwork deadline:
05 SEPTEMBER 2024

COVER POSITION DOUBLE PAGE FULL PAGE ADVERTORIAL

£750+VAT £900+VAT £550+VAT £1,200+VAT

Artwork Specification: 
Trim: 230 mm x 290 mm
Bleed: 236mm x 296mm

Width x height

Artwork Specification: 
Trim: 460mm x 290mm

Bleed: 466mm x 296mm
Width x height

Artwork Specification: 
Trim: 230mm x 290mm

Bleed: 236mm x 296mm
Width x height

Artwork Specification: 
4-5 Images and 650 words
Designed into our house style

Width x height

ADVERTISING PRICES
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Click here to read our 
latest digital edition 
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https://issuu.com/contistamedia/docs/dreamescape_winter2022
https://issuu.com/contistamedia/docs/dreamescapesummer2023


CONTACT

SUE MORRIS 
Head of Marketing 

sue@dreamescape.co.uk

Sue brings over 20 years experience in sales, marketing & event 

management within the UK & Ireland travel industry. Sue started her 

career with a leading luxury tour operator before enjoying 15 years at 

Tourism Ireland where she was responsible for various high profile trade 

and consumer marketing and communications campaigns. Sue has headed 

up the Dream Escape marketing department since 2016 and is excited 

to involve the preferred partners in the Dream Escape marketing plans, 

especially the Magazine, website and social media activity.
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